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Access to Technology

2022 vs. 2012



Older adults have 
become more tech 
savvy because of 
wanting to connect 
virtually with their 
kids and grandkids 
during the pandemic.

Technology

Presenter Notes
Presentation Notes
Attendees were asked to do the following along with this slide:
Raise your hand if you have a smartphone.
Raise your hand if your parents have a smartphone. Keep your hand raised if your parents are 65 or older.
Raise your hand if you participated in virtual connections with your family and friends during the pandemic.
Keep your hand raised if you helped someone in your family find a way to connect virtually by getting them access to new technology whether it be a smartphone or a tablet or internet access.
Keep your hand raised if the person you helped was age 65 or older.



Studies show more adults 
ages 65 and older own a 
smartphone – 61% (up 
from 13% in 2012), 
according to a 2021 Pew 
Research Center survey.

Smartphone 
Ownership

30% 
increase

36% 
increase

49% 
increase

48% 
increase

Presenter Notes
Presentation Notes
Now for some data to back up what we just witnessed by a raise of hands in this group.
A 2021 Pew Research Center survey showed that 61% of adults ages 65 and older own a smartphone.
This is up from 13% in 2012. Which is a 48% increase in 10 years!
Now think about the passengers your transit agency is transporting … how many of them are 65 or older? How many of them have children in their 30s-50s booking rides for them? It’s not just about your passengers having access to view your website, but maybe it is their family helping them find a ride.



88% of the U.S. population 
over 11 years of age owns 
a smartphone.

(Infinite Dial, 2021 and 
www.hubspot.com/marketing-statistics -
Marketing Technology Statistics)

Smartphone 
Ownership

Presenter Notes
Presentation Notes
We went from a time of hands-free to hands-full of devices and now even great-grandchildren may be helping the older population find a ride or at least find a phone number to call.
According to a 2021 survey, 88% of the U.S. population over 11 years of age owns a smartphone.

http://www.hubspot.com/marketing-statistics


Importance of Smartphones

With more and more people having 
a smartphone at their fingertips, it 
has become normal to open a web 
browser and do a search for what 
they are looking for.

If your agency doesn’t have a website, 
you will not show up in that search.

Presenter Notes
Presentation Notes
The norm these days is to pull out your smartphone when you have a question and do a search.
This is most likely happening when someone is looking for a way to get from point A to point B and if your agency doesn’t have a website, you will not show up in that search.
There are a few small caveats to this because if you have a social media presence, or are listed in the Better Business Bureau, or another business lists your agency name and phone number on their website, or someone has left a review for your services, you will most likely show up, which is great, but the results aren’t necessarily what someone searching is looking for.
A website is much better, and we’ll go into why here in a few minutes.



Studies show 45% of adults 
65 and older say they use 
social media sites like 
Facebook, Twitter, or 
Instagram (up from 11% in 
2010), according to a 2021 
Pew Research Center survey.

Social Media 
Usage

Presenter Notes
Presentation Notes
I know some transit agencies only have a social media presence and you may be thinking that is good enough.
But as this data shows for adults 65 and older, social media usage is at 45% which is still not as high as owning a smartphone, 61%, where they can perform a simple internet search.
Ultimately, it is important to have both a website and a social media presence.



6 Reasons Why 
Your Transit Agency 

Should Have a Website

Presenter Notes
Presentation Notes
So now let’s move onto the 6 reasons why your transit agency should have a website.
This slide gives you a little outline of what we’ll cover from awareness to credibility to efficiency and updates to jobs and community.



• A website lets people know or reminds 
them that transit exists in their area

• Websites are available 24/7

• A website helps to create recognition 
with your branding – colors, logo, name, 
graphics, images

• Consistency is key in making sure your 
website, brochures, signs, vehicle 
signage/wraps, and social media all have a 
similar look and feel

Presenter Notes
Presentation Notes
First and foremost, awareness.
If people don’t know you exist, they won’t be able to use your services.
A website can serve as a means of awareness to let people know you exist, what services you provide, and how to book a ride.
The best part – websites are available 24/7!
A part of awareness is your brand and having people recognize your service because of your brand … whether it be your colors, logo, name, etc.
Think of Ketchup … what brand do you think of?



Photo shared by @the_marketing_millennials on Instagram

Presenter Notes
Presentation Notes
Heinz right? So this image here shows what people drew when they were asked to draw Ketchup. Heinz was drawn over and over again because it has that high level of brand awareness.
Some additional ways to achieve awareness is to be consistent with your branding across all marketing materials – your website, brochures, signage, vehicle wraps, and social media.



Presenter Notes
Presentation Notes
A great example of awareness is RYDE Transit posting a couple photos of their vehicles on their website so that passengers know what to look for.



Presenter Notes
Presentation Notes
Another great example of awareness is Ponca Express posting the logo used on their vehicles on their website.



• These days, having a website proves 
you are a legitimate business

• Another form of credibility is 
testimonials from current riders

• Ask your current riders to write a 
review or copy reviews from your 
social media account

Presenter Notes
Presentation Notes
Next is credibility.
I have often heard of a business and went to look them up in a Google search and come up with nothing credible that they themselves have created as the business. There may be some reviews, but no website or social media presence.
Not having a website that you control … with your hours, services, and phone number to call … makes it hard for people to know you are a legitimate business.
Once you have a website, testimonials are the next level of credibility to add to your website. Having real people say good things about your service makes other people confident they too will have a good experience.



Presenter Notes
Presentation Notes
Here is a great example of a passenger testimonial that KCTS has on their website.



• Save time and increase productivity

• Phone calls that could be answered 
quickly on a website:

• How to book a ride or where the 
vehicle stops

• Fares and how to purchase
• Route and schedule or service area
• Policies or passenger handbooks

Presenter Notes
Presentation Notes
This next one is a big one for many of you, efficiency.
I know many of you in this room wear multiple hats so having a website with your basic information and maybe even taking it a step further and having a FAQ section would free up you and your staff’s time to focus on other duties.
Think about how many calls you get to answer a quick question that could be answered on a website … things like are you open on Labor Day? How early do you provide rides? What does it cost to ride?
All of these things and so much more can be answered on a website so you can free up the phone lines to take calls from passengers wanting to book a ride.



Presenter Notes
Presentation Notes
North Fork Area Transit has a very elaborate FAQ section, which is great since they’ve made a lot of changes in the past year. Instead of fielding multiple calls about their new services, routes, and more, they have most things answered on this webpage.



• Closed due to inclement weather

• Closed for an upcoming holiday

• Changed your hours

• A website is a great place to post 
about all these things because it is 
accessible to passengers 24/7

Presenter Notes
Presentation Notes
Next up is updates.
This is a big one that has been discussed in some recent monthly manager meetups.
Think about how nice it would be to be able to post something on your website with updates about closing because of inclement weather or holidays.
Or maybe you are changing the hours you operate.
Having all of this posted in one place that passengers can reference quickly and maybe even bookmark your website to easily come back to on a regular basis would be so much easier than having to field phone calls about these things.



Presenter Notes
Presentation Notes
Tri-City Roadrunner does a great job of listing what holidays they are closed, including additional information about how if a holiday lands on a Saturday, they will be closed on the previous Friday and if a holiday lands on a Sunday they will be closed on the following Monday.



Presenter Notes
Presentation Notes
Here’s a great example of North Fork Area Transit using their website to let passengers know alerts will be posted on this website, but that they will also be posted on their Twitter account.



• Posting job openings on your website 
helps with the credibility of your agency

• Things to include:
• Job title
• Description about the job
• Pay range
• How to apply

• Consider adding a testimonial from a 
previous employee to let future employees 
know what it is like to work there

Presenter Notes
Presentation Notes
Another topic many of the monthly manager meetups have discussed is jobs and how you seem to always have openings lately.
There are so many places to look for a job, but having a spot on your website goes back to the credibility of your agency.
Your website posting could go into a more detailed description and pay range than some listings allow on Indeed or other job websites.



Presenter Notes
Presentation Notes
Blue Rivers AAA has a great job openings webpage that shows openings for all of their sections of the company.



Presenter Notes
Presentation Notes
And when you get to the Public Transportation section it breaks down the openings by location, includes a brief description, pay range, and how to apply.



• Make connections with businesses and 
organizations in your community that 
could link to your website if transit is a 
service their customers could benefit 
from including:

• Healthcare Providers
• Senior Centers
• Banks
• Post Offices
• Grocery Stores
• Schools
• Faith-based Organizations
• Movie Theaters
• Shopping Malls
• Any Business!

Presenter Notes
Presentation Notes
Lastly is community.
You probably have a list of businesses that you transport passengers to and from regularly, right?
Why not contact them and ask if they would link to your website on their website?
These referral links are an easy way to get more traffic to your website and more passengers using your service. This also goes back to creating credibility again.
If a business is having an event in your community and it is something you think passengers may be interested in getting a ride to, ask the business to post about the availability of your transit service.
You could also post about events in the community on a calendar of events on your website.



Presenter Notes
Presentation Notes
CRANE Public Transit hits the mark for awareness, but also community with this photo on their website. It shows their vehicle which creates awareness of what passengers need to look for, but it also gives an idea of a place they can give you a ride to, a local movie theater.



Presenter Notes
Presentation Notes
Saline County Area Transit has a Special Events section on their website that connects them to things going on in their community and state. It also includes links to photos from previous events and the Upcoming Events page shown here.



6 Reasons Why 
Your Transit Agency 

Should Have a Website

Presenter Notes
Presentation Notes
I’ll show this slide again as a bit of a review of the 6 reasons why your transit agency should have a website.



What to Include on a Website

Presenter Notes
Presentation Notes
Now that you know WHY you should create a website you may be wondering what all you should put on a website.
Now is the time to reference the handout each agency received at the start of this session (it can also be found here https://nebraskatransit.com/online-content-recommendations). It provides some things that should be included on a website and then some optional things to take you to the next level of awareness, credibility, and save even more of you and your staff’s time.

If you received a handout at the presentation it included the following:
We did a review of each agency and if there is a website with information about your services out there in the universe, we have marked a Y (for yes) for categories that are included on your website. Those that are marked with a N ( for no) show you what information you should consider adding. Some of your websites have a brochure or passenger handbook or other document with a lot of this information, but we are recommending you also add this information in a text format on your website. This is best practice to help people that may search your website, or Google in general, to locate this information because content in files and/or images are not searchable.
For those of you that do not have a website, we highly encourage you to get a website setup with some of this basic information.
We also understand some of your websites may not actually be managed by you, they may be city or county or hospital managed websites. We encourage you to reach out to whoever is in charge of updating these and let them know that you would like to make sure all content is accurate (maybe even schedule an annual review of this website) and possibly add some additional content to help the public understand the services you offer.
If you have any questions about these reviews, feel free to reach out to me and we can discuss them more in-depth.



Examples of Good 
Transit Websites 

in Nebraska

Presenter Notes
Presentation Notes
Now that we’ve covered why you should have a website and what content to include, let’s go through some websites around the state that really stand out and are doing a great job at creating awareness of their service.



Presenter Notes
Presentation Notes
Tri-City Roadrunner does a great job with their branding of colors, logo, etc., to be consistent from website to vehicle wraps.



Presenter Notes
Presentation Notes
Blue Rivers is a great example of being on a larger site (a senior center, an area agency on aging, a hospital, etc.) and of how you can have a transit-specific section.



Presenter Notes
Presentation Notes
North Fork Area Transit is another great example of consistency in branding of colors and logo from website to vehicle wraps and including as much information about their services as possible.



Design Tips

• Clean design
• Professional image
• Easy to navigate or maybe only one 

page of content is needed
• Make sure you look at your website 

on a variety of devices like computer, 
tablet, and smartphone to make sure 
it all looks good!

Presenter Notes
Presentation Notes
Just a few pointers when it comes to design: keep it clean, use professional images (hire a photographer to take photos of your vehicles, staff, and maybe even some passengers if you can get their permission), and make it easy to navigate or consider having just one page of content. Simple is always easier to navigate!
And make sure you test out your website on multiple devices to make sure all is showing up as it should.
Once your website is live you can list the URL on your brochure, vehicle, and social media so that potential passengers can gather more information – this also aids in the credibility of your agency!



Nebraska Transit Agency 
Websites that use
the National RTAP 

Website Builder

Presenter Notes
Presentation Notes
These are only 3 agencies around the state that use the National RTAP Website Builder and I’ve pulled screenshots of their homepages so you can see the possibilities of this FREE resource available to you.
And remember that your initial website doesn’t have to be flashy and over the top, just starting to have an online presence is key and you can update it and tweak as needed.



Presenter Notes
Presentation Notes
First up is KCTS.



Presenter Notes
Presentation Notes
Next is Panhandle Trails.



Presenter Notes
Presentation Notes
Lastly, is Saline County Area Transit.
All 3 of those websites have a different look and feel to them and show how you can customize your website using the National RTAP’s FREE Website Builder resource.



Next Session: Website 102

In the next session you will learn about National RTAP’s Website Builder.

It is a FREE resource available to you with transit-specific content and features.

National RTAP has a technical support team that will help you setup, host, and manage your 
website for FREE!

Make sure to stick around for Frank Condon’s presentation.

Presenter Notes
Presentation Notes
Make sure to stick around for the Website 102 session next where Frank from National RTAP will be walking you through their website builder resource.
The best part about this resource is that National RTAP has a technical support team to assist you with setup, hosting, and managing your website for FREE!



Tara Grell
Graphic Designer
Center for Public Affairs Research 
University of Nebraska at Omaha

tgrell@unomaha.edu

Questions?



Research reported in this publication is part of a Statewide 
Transit Initiative conducted by the University of Nebraska on 

behalf of the Nebraska Department of Transportation supported 
in part by the Federal Transit Administration. Any opinions, 

findings, and conclusions or recommendations expressed in this 
publication are those of the author(s) and do not necessarily 

represent the official view of the Federal Transit Administration.
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