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Roadmap

• Profiles
• Creating a Page
• Adding Photos
• Adding Information to a Page



Profile Page



Profiles & Pages – Not the Same Thing

All Facebook Pages required a linked personal profile.
Your business Page is not a profile with a login/password.
If you don’t want to tie to your personal profile (I don’t) I recommend 
creating a Facebook profile with a business email address, accessible by 
the manager of that company.



Creating the Page

• Page Name
• Category(s)
• Description

Presenter Notes
Presentation Notes
Page Name – I typically go with the Agency name, or as close as you can get to it.
Category – transportation service is always good to me, might look for non-profit or government service if that fits you. Bus line is also an option.
Description – 225-character limit. An extremely brief overview of what you do: Providing public transit to X county. Or Public transportation for Central Nebraska. Etc.




Adding Photos

• Cover Photo
• Exterior of bus
• People on/waiting for your vehicle
• Special event

• Profile Picture
• Logo is best



Adding Information to the Page

Username
Contact Information
Address 
Service Area
Hours
Products
Additional Information

Presenter Notes
Presentation Notes
Usernames may not be immediately available to you – I generally say get 20 followers/likes, or wait up to a week
Can include Dispatcher and/or General Information phone number. Could also add an email and a website
Address is going to be where you want someone to come visit in person – so may not be a great idea to put a separate storage facility if its not where the offices are. Can also mark “my page doesn’t have a location”
Can add a service area! Up to ten neighborhoods, cities, or “regions”. 
Hours can be specified to each day of the week, so if you are only 8-6 on M-Thursdays, that’s available to put up here.
Call to Action button/Contact Us – can set it up so the user can click and either call, email, message, etc. you about your services.




Questions



Research reported in this publication is part of a Statewide Transit Initiative 
conducted by the University of Nebraska on behalf of the Nebraska Department 

of Transportation [Project RPT-C990(017)] supported in part by the Federal 
Transit Administration [PTE Federal Award PL1601 Subaward 17-002-01].  Any 

opinions, findings, and conclusions or recommendations expressed in this 
publication are those of the author(s) and do not necessarily represent the official 

view of the Federal Transit Administration.
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